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Theory and Practice of Sports Marketing in Huangshan City
Xu HengYi!, Zhang Yuan’
(1. Department of Physical Education, Huangshan University, Huangshan245041, China;
2 Department of Physical Education, Longyan University, Longyan364012, China)
Abstract: Sports marketing is an effective way to promote city image and build city brand. Relying on

its unique natural scenery and Huizhou cultural resources, Huangshan city should make sports events like

Mt. Huangshan mountaineering festival, Yi County mountain bike racing and duel on Mt. Huangshan and

so on international sports events. Based on these events, Huangshan city should explore Huizhou folk sports

and sports tourist resources, form the idea of sports marketing to promote Huizhou culture, atiract the

world’s attention and set up the city brand as the world tourist spot and city of leisure sports by learning

advanced experience from the domestic and foreign sports marketing cities.

Key word: Huangshan city; Sports marketing; Practice; Countermeasure
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