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An Analysis of Female Consumption Psychology and Package Designing for Cosmetic Products
Cai Li
(Art Department, Huangshan University, Huangshan245041, China)

Abstract: The ultimate aim of package designing for products is to meet the various needs of con-
sumers. Female consumers, the mainstream of cosmetic products” market, play an undoubtedly decisive role
in package designing for cosmetic products. Package designers accordingly are expected to combine the ba-
sic elements of designing as well as apply more psychological strategies to package design to better realize

its maximum value.

Key words: cosmetic product; package designing; female consumer; consuming psychology
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